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Anomauin. B pobomi akyenmosano ysazy ma OOIPYHMOBAHO HeOOXIOHICMb 30ilUCHEHHS
iOenmuepixayii  NOKA3HUKI6  e(exmusHoCcmi  YNPAGIiHHA — MAPKEMUH2080K0  OISLIbHICIIO
niONpueEMcmaea, 30Kkpema, NOKA3HUKIE epeKxmusHoCmi YNpagninHa KOMYHIKAYIUHOO NOIMUKO.
Ilpeocmasneno  OCHOBHI ~ MemOOON02IUHI — acnekmu 00  OYIHIOBAHHA  eheKmueHoCmi
KOMYHIKAYIUHOI OIsIbHOCMI NIONPUEMCIME MA 3ANPONOHOBAHO NIOXIO 00 8UMIPY edhekmueHocmi
MApKemuH208UX KOMYHIKAYiti NiONPUEMCMBA 3 BUKOPUCMAHHAM KOPEAYIUHO — pecpecitiHoco
Memooy.

Kniwwuosi cnosa: komymwikayii, iHcmpymeHm YAPAGNIHHA, KOMYHIKAYIUHA —QYHKYIs
MapkemuH2y, KOMYHIKayiuHuti eghekm, eKoHoMiyHuu egexm, obcsaeu peanizayii, upyuka 6io
peanizayii, npubymox, yKiaoeHi y2oou, Umpamu Ha KOMYHIKayii.

Berym.

B cyuacHux ymMoBax 3Ha4€HHsI KOMYHIKalIIHOI (PYyHKI1T MApKETHHTY 3pOCTaE,
a nmuTaHHs (opMyBaHHS €(EKTUBHOT MAPKETUHTOBOI KOMYHIKAIIIHHOT TIOJIITUKH, SIK
HEOOX1THOTO 1HCTPYMEHTY YIIPaBIIHHS MIANPUEMCTBOM, HaOyBa€ Bce OUIBIIOT
akTyanbHOCTI. OCKUIBKM CcaM€ uepe3 ONTHUMallbHE TOE€IHAaHHS KOMILIEKCY
MapKETUHTOBUX KOMYHIKAIIA MIANPUEMCTBO MOXKE PO3IIUPUTH Ta TMOTIMOUTH
KOJIO CBOIiX CIOKMBayiB, 30UIBIIMTH YaCTKy PUHKY Ta B3araji NPUMHOKHUTH CBOT
npubyTku. ToOTO 3a JOMOMOTOI0 MPaBUIBLHO C(HOPMOBAHOI MapKETHHTOBOI
KOMYHIKAIIifHOT TIOJIITUKM MOXXHA JOCATTH IiIHECEHHS OCHOBHHMX €KOHOMIYHHX
MOKA3HUKIB.

OCHOBHHUH TEKCT.

B cknagHili eKOHOMIYHIN cuUTyalli Jjis MiIIPUEMCTB OCOOJIMBOIO 3HAYEHHS

HaOyBa€e BU3HAYCHHSI K €KOHOMIYHOI, TaK 1 KOMyHIKaTUBHOI €()eKTUBHOCTI, TOMY
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Hally yBary NPUAUIGHO PI3HUM TIiAXOoJaM J0 BH3HA4YeHHS  e€(EeKTUBHOCTI
MapKETHHTOBUX KOMYHIKaI[i}.

Icaye 6e3m114 miaXxo/iB A0 BUMIPY €(hEKTUBHOCTI KOMYHIKATHBHOI MisTBHOCTI
Ha MJCTaBl JBOX IOKa3HUKIB — OTPUMAHOrO TpHOYyTKYy 1 BHTpaT. OmHuUM 3
HaWOLIBII TPOCTHX METOIIB € METOJ BHM3HAUCHHS 3MIHM OOCATIB peanizarii

MPOAYKIIi B pe3ysbTati mpoBeAaeHux 3axoxAis (1) [3, c. 130]:

Q :%*100%, 1)

t-1

ne Q- uyacTtka 30UIbIIEHHS 0OCSIry TpOJaxiB Bl  IPOBEICHHSA
KOMYHIKaTUBHUX 3axo[iB; Q,,Q,, - 00csAr mpoaaxiB BIAMOBIAHO N0 1 TMICIs
MPOBEJICHHS MAPKETUHIOBOi KOMYHIKAaTUBHO1 KaMIIaHii.

HenonikoMm OUIbIIOCTI CIOCOOIB pO3paxyHKY €(PEeKTUBHOCTI KOMYHIKAIlil, €
HIBEJIIOBaHHSI €(EKTy CHUHEprii, SIKW BHHHMKA€E MPHU 3A1MCHEHHI 1HTErPOBAaHUX
MapKETUHTOBUX KOMYHIKAIlii. 3 BEJIMKOI KIJTLKOCT1 3alIPOMIOHOBAHUX IMIAXO1B, Ha
HaIly JIyMKYy, HAlOUIbII KOHCTPYKTHBHUMHU € po3poOku mpodecopa kadenpu
mapketuary KHEY Ilpumak T.O., ska po3pobusia popmy BupakeHHs e(eKTy
CHHEpTii, o Mae Takuii Burisia (2) [2, ¢. 134-135]:

Ene =Y (Epp Epi En Ecsi Epg), (2)

Ey« - ©pexT cuHeprii BiJf 3aCTOCYBaHHS 1HTEIPOBAHUX MAapKETHHTOBUX
KOMYHIKalliil; E,, - NO€AHaHHS €(EeKTIB, 1110 BUHUKAIOTh BIJ MPOBEICHHS aKIiil 3
[IP; E, - moenHaHHs e(eKTiB, 1110 BUHUKAIOThH BiJl MPOBEACHHS aKIii 3 peKiamu;
E,,- TO€IHaHHS €(EeKTIB, 0 BUHUKAIOTh BIJl MPOBEACHHS aKI[ili MEPCOHAIBHOTO
nponaxy; E.,- MoeaHaHHs €(EeKTiB, 0 BUHUKAIOTH BiJ MPOBEACHHS aKIii i3
CTUMYJIOBAaHHS 30YTy; E,,, - MOE€IHAHHS €(EeKTiB, 10 BUHUKAIOTH BIJ akUid 3
PSIMOTO MapPKETHHTY.

Ha nam nornsiz, 3anponoHoBana Gopmyna (2) npu po3paxyHkKy eheKTUBHOCTI
MapKeTUHTOBUX  KOMYHIKAII ~ MPOMHCIOBOTO  MIANPUEMCTBA  MOTpeOye
MOMAJIBIIIOTO  JTOCHTIDKEHHS, OCKIIbKM MOXXe OyTH JOMOBHEHA 3a PaxXyHOK

BKJIFOUEHHSI €JIEMEHTIB KOMILUIEKCY IHTEPHET - KOMYHIKaIllil y TOMY BUIIAJKY, SKIIIO



HiANPUEMCTBA, BUKOPUCTOBYIOTh BIPTYalIbHHM MpOCTIp AJiA  3A1MCHEHHS
MapKETHHTOBUX 3aXO/IIB.

Takox 3 MeTOI OIIHKA €()EKTUBHOCTI MAapKETHHIOBOI KOMYHIKAIlIHHOI
MOJIITUKHU MiPUEMCTBA BUKOPUCTOBYIOTH KOSPIIIIEHT €PEeKTUBHOCTI KOMYHIKAIIii

abo komyHikamilinoro BBy (3) (K ) [1]:

Ky=— (3)

T h *E,

ne  E,- KOMyHIKaliiiHa Bara NPOAYKIi, 3MIHIOETHCS B MPOMOPIINAHIN
3aJICKHOCTI BiJl BUTpAT Ha KOMYHIKaIlli, rpH.; P — BUpy4ka Bij peanizailii, rpH.; n,
— KUIBKICTh OCI0, M0 KYNWIA NPOAYKIIIO (MPUPIBHIOETHCS A0 KUIBKOCTI yToJ abo
aKTIB KyHiBIi-TIPOJaxXYy), 0ciO.

Jlanuii KoediIieHT BHU3HAYAETHCA 3a IEBHUN BH3HAYCHMM mepion (MicCsIlb,
KBapTaj, piK) 1 3a MWOro BEIUYMHOIO MOXKHA BHU3HAYUTH €()EKTUBHICTH
MapKETUHIOBOI KOMYHIKaIlIiHOT MOJITUKHU MIANPUEMCTBA 3a 1Ieil TepMiH.

3 MeTow  3MAIMCHEHHS  OLIIHKA  pPE3yJbTaTUBHOCTI  MapKETHUHIOBOI
KOMYHIKAaIIITHOT MOJIITUKH 32 00’ €eKT gociixeHHs: 00pano B TOB «CpiOHAHChKUI
MOJIOKO3aBO1».

JUist aHamizy Ta MNPOTHO3YBAHHS EKOHOMIYHOTO e€(eKTy KOMYyHIKaliiHO1
MOJIITUKU TOOYJOBAaHO JHIAHY MOJENb, M0  BIIOOpaXKye 3alekHICTh MIXK
BUTpaTaMM Ha MAapKeTUHT ((pakTopHa 3MIHHA) Ta BUPYYKOIO BIJ peaizarlii
(pe3yabTytoua 3MiHHa). OTpUMaHe 3HAYEHHS KyTOBOro Koe(Qilll€eHTa 3acBIIUMIIO,
0 TIPW 3pOCTaHHI BUTpaAT HAa KOMYHIKAIii Ha | THUC. TPH. MPUPICT BUPYUIKH BiJl
peanizali NpoayKIlli MANpUEMCTBa cKiiaae 52,4 TpH., 0 BKa3y€e HA MOXKJIUBICTh
JIOCUTh €(PEKTUBHOTO BUKOPUCTAHHS KOIITIB HAa KOMYHIKAIIMHY MisSJBHICTH B
nepcrnekTrBi. 3HadeHHs koedirienTa aerepMinaimii (0,504) mo3Bommio 3poOUTH
NomepeHl BUCHOBKM MPO aJE€KBAaTHICTh MPOTHO3HOI Mojeni. 30Kpema, 3MiHa
BuTpaT Ha MapketmHr Ha 50,4 % TOsICHIOE 3MiHY BEJIMYMHH BHUPYYKH BIJ
peanizauii NpoAyKIil TiAIPUEMCTBA.

3 METOI MPOBEACHHS aHalli3y Ta MPOTHO3YBaHHS KOMYHIKAIIHHOTO e]eKTy

MapKETUHIOBOI KOMYHIKAI[IHHOI TOJITUKA HAMHM TakoXX Oyno oOpaHo MiHIHHY



MOJiesb, SIK TaKy, 10 BIJOOpakye KOPENSALIMHUN 3B’S30K MK BHUTpaTaMu Ha
MapkeTUHT ((dakTopHa 3MiHHA) Ta KIUIBKICTIO YKIAACHUX Yron (pe3ysbTyroua
3minHa). KomyHikamiiauii epexTt, B MEepCIeKTUBl TaKOX MOKPAITUTHCS, OCKIIBKH
OTpUMaHe 3HAa4YeHHS KyTOBOro KoedillleHTa BKa3ye Ha Te, IO MPHU 3POCTaHHI
BUTPAT HAa KOMYHIKallii Ha 1 THC. TPH. KUIbKICTh YKJIQJEHUX yTOJ MiITPUEMCTBOM
IIOPIYHO B CEPEIHHOMY 30UIBIIYBATUMETHCS Ha OJUHMI0. 3HAUCHHS Koe]illeHTa
netepminanii (0,624) Takox BKazye MpO aJeKBATHICTb MPOTHO3HOI Mojeni, T.0.,
3MiHa BUTpAT HA MAPKETUHT Ha 62,4 % MOSCHIOE 3MIHY KUIBKOCT1 YKJIaICHUX YTOJ
MOJIOKO3aBOJIOM.

OcrtaTtoyHy OLIHKY pPE3yJbTaTUBHOCTI MapKETHMHIOBOiI KOMYHIKAIIHHOT
nomtuku mignpuemctBa, TOB «CpiOHSHCHKMIT MOJOKO3aBOA», WO Oyne
chopMOBaHa B IEPCIEKTUBI, 3A1MCHEHO 3a TaHUMU TaouI 1.

Taoauus
1

Pe3yJbTaTUBHICTL MAPKETHHIOBOI KOMYHIKALIMHOI NOJITUKH MiANPHUEMCTBA

[Toxa3Huku 2016p. ITporuos Biaxwunenss 1o , (+;-)
( HacTyNmHUM I’ ATH
- piuHMii niepiox)

Ha Ha 2016p. IIOYaTKy
NOYaTOK |KiHEeIb HPOTHO3HO
nepiony [epiony ro nepiogy
Butpatu Ha kOoMyHiKallii, TUC. TPH.( X) 33,0 43,0 48,4 15,4 54
Hoxomm Bim peamizamii  mpomykmii | 1199,1 | 1398,2 | 1615,8 416,7 217,6
(ToBapiB, podIT, HOCIYT), THC. IPH., (Y, )
Kinbkicts yknagenux yrog, om,( Y, ) 7 8 12 S 4

Yactka Butpar Ha KoMmyHikamii y | 0,028 0,031 0,030 | 0,002 m. B. | -0,001 m. B.
BUPYULl BiJ] peaitizanii npoaykiii,%

Koedimient xopensuii, (I, , ) 0,41 - 0,71 0,30 -
Koediuient xopensuii, (T, ) 0,44 - 0,79 0,35 -
Koeodinient 3naunmocTti (t — xpurepiit | 0,88 - 2,75 1,87 -
Cr’ronenta), (t, 1 I, )

Koeodinient 3naunmocTti (t — xpurepiit | 0,58 - 2,51 1,93 -
Cr’romenta), (t, i, ,)

Koedirient MapkeTunrosoi | 0,23 0,27 0,34 0,11 0,07
KOMYHIKAI[ifHOT aKTUBHOCTI

KoeoilieHT koMyHIKaliiHOTO BIUIUBY 0,36 0,39 0,43 0,07 0,04

Aemopcvka po3pobka



B mimomy koedirieHTH Kopensiii Ta Koe)ImieHTH 3HAYMMOCTI € JIOCUTH
BHUCOKMMH, II[0 O3HA4Ya€ — BUKOpPHUCTaHHA [HTepHET — pecypciB mpu (HopMmyBaHHI
koMyHikaiiitHoi mnomituku TOB «CpiOHSHCEKUI MOJIOKO3aBO/» CHPHUSITUME B
NEPCIIEKTHB] OTPUMAHHIO 3HAUHOTO €KOHOMIYHOTO Ta KOMYHIKAIIITHOTO €()eKTiB.

3 Merow OTpuUMaHHS OUIbII  JOCTOBIPHOI  OLIHKKM  €(QEKTUBHOCTI
MapKETUHIOBOi KOMYHIKAI[IMHOT TMOJITUKKA MIANPUEMCTBA HaMU BU3HAYEHO
KoeQiIlieHT KOMYyHIKaIifHoro BIUHBY (3). 3a 3HAYCHHSAM SIKOTO, HU3bKHUW PIBEHb
KOMYHIKAIIMHOTO  BIUIMBY  MAapKETUHIOBOi ~ KOMYHIKAIlIMHOI  TOJIITHKU
nianpueMctBa y 2016 porii Mae nepeTBopuTHCs B niepcnekTuBi Ha cepennin (0,38
<Kex <0,45).

3aKJ/Il04YeHHs1 TA BUCHOBKH.

Otxe, nig yac GoOpMyBaHHS MapKETUHTOBOI KOMYHIKAIIMHOI MOMITUKH CII1T
YITKO 1IeHTU(IKYBATH 3aBJaHHSA, IO Iepeadavyae BU3HAYEHHS 00 €KTY, IIUICH,
IIJILOBUX O0’€KTIB Ta 3aco0iB  KOMYHIKAIlli; 3I1HCHIOBAaTH  PO3POOKY
KOMYHIKalliiiHoi cTparerii Ta ii peam3amito. g Toro, mo0 KOMyHIKalliiiHa
noymituka Oyna e(EeKTUBHOIO HEOOXIJHO 3aBYACHO IUTAHYBATH KOMYHIKAIlIHI
3aX0JIH.

JloBeneHo  HEOOXimHICTH  (opmyBaHHS  €(PEKTUBHOI  MapKETUHTOBOL
KOMYHIKAI[IfHOT ~ TOJITUKH, SIK  HEOOXIHOTO  IHCTPYMEHTY  YIpaBJIiHHSA
MINPUEMCTBOM.  Po3rstHyTO METOJIOJOrYHl AaCIeKTH 3  OLIHIOBAHHS
e¢(eKTUBHOCTI KOMYHIKAIIHHOT JISUTBHOCTI  MIANPUEMCTBA. [To6ynoBano
KOpEJISILiiiHT  Mojenl JJIsi MPOTHO3YBAHHS Ta OI[IHKM KOMYHIKAI[IHHOrO Ta
€KOHOMIYHOTr0 €()eKTiB MAPKETUHIOBO1 KOMYHIKAI[IHHOT MOJITUKH MIANTPUEMCTBA 3

BUKOPUCTAaHHAM [HTEepHET — 3aCc00iB.
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Abstract.

Introduction.

In today's context, the importance of the communication function of marketing is growing,
and the question of the formation of an effective marketing communications policy, as a
necessary enterprise management tool, is becoming increasingly relevant. It is with the help of
well-formed marketing communication policy that it is possible to achieve a rise in the main
economic indicators.

Basic text.

There are many approaches to measuring the effectiveness of communicative activities
based on two indicators - the resulting profits and costs. One of the simplest methods is the
method of determining the change in sales volumes as a result of the measures (1) [3, p. 130]:

Q= %*100%, (1)

t-1
where Q- the proportion of increase in sales from communicative activities; Q,, Q, ;-

sales volume in accordance with and after the communicative campaign.
The disadvantage of most ways of calculating the effectiveness of communications is to
level the synergy effect that occurs when implementing integrated marketing communications.
Also, in order to assess the effectiveness of marketing communications policy, enterprises
use the efficiency of communication or communication (3) (K ) [1]:

Ko=— 3

n,*E,
where E, - the communication weight of products, changes in proportion to the cost of
communication, UAH; P- sales revenue, UAH; n, - the number of persons who bought the

product (equal to the number of transactions or acts of sale), persons.

In order to evaluate the effectiveness of marketing communications policy for the research
object, it was selected at the "Sribnyansky Dairy Plant™ LLC.

To analyze and forecast the economic effect of communication policy, a linear model is
constructed that reflects the relationship between marketing costs and revenue from sales. The
obtained value of the angular coefficient showed that with the growth of communication costs
per 1 thousand UAH. the increase in revenue from sales of the company's products will be UAH
52.47, indicating the possibility of a fairly effective use of funds for communication activities in
the long run.

To analyze and predict the communication effect of marketing communication policy, we
also selected a linear model as a reflection of the correlation between marketing costs and the




number of transactions. The communication effect, in the long run, will also improve, since the
value of the angle coefficient obtained indicates that with the growth of communication costs by
1 thousand UAH. the number of deals made by the enterprise annually on average will increase
by one.

In order to obtain a more reliable assessment of the effectiveness of the marketing
communications policy of the company, we determine the coefficient of communication impact
(3). By value, the low level of communication impact of the marketing communications policy
of the company in 2016 should turn into a medium-term perspective (0.38 <Kek < 0.45).

Conclusions and conclusions.

The necessity of formation of effective marketing communication policy as the necessary
enterprise management tool is proved. The methodological aspects of evaluating the efficiency
of the communication activity of the enterprise are considered. Correlation models for prediction
and estimation of communication and economic effects of the company 's marketing
communications policy using the Internet tools were constructed.

Key words: communication, management tool, communication function of marketing,
communication effect, economic effect, sales volume, sales proceeds, profit, concluded
agreements, communication costs.
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